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Executive Summary 
 

 

 
 
This report presents findings from community research carried out for the first 
phase of a joint initiative by the Town of Cottesloe and Shire of Peppermint 
Grove to envision the future of the Cottesloe town centre. 
 
The community research contributes to preliminary studies that seek to gain 
insight into the Cottesloe town centre and its context - the place, the community, 
and its built environment - to provide planners and decision makers an 
informed outlook of the area. It seeks to employ the concepts of urban 
designscape and community value mapping to ensure local culture could play 
its due role in shaping future development of the town centre. The study thus 
seeks to map out the values prevalent within the community and present them 
to those who could influence the shape of the town centre now and in the future.  
 
This study has generated a wealth of background information about the values 
of the community. Two community surveys and two community workshops have 
provided complementing data on the community - their values, their perception 
of the place and their views on the future shape of the town centre. Findings 
from this research will help policy makers understand the current designscape 
wherein decisions shaping the built environment should be made so that the 
community’s sense of place and cultural sensitivities are duly recognized and 
taken into account.  
 

Some of the highlights of the findings of this study suggest that:  
• Most residents find their community to be friendly, educated, and 

conservative. The local business community supports these views and also 
believes the community to be happy. 

• The environment is healthy, walkable and convenient, with the ocean and 
the river within close proximity, and abundant trees. 

• While the beach culture and lifestyle largely define the local culture and 
identity, there is also an appreciation of the tranquility and tradition.  

 
• The town centre is seen to be conveniently located - accessed by walking, 

cycling and car.  
• The overriding concerns discouraging people from frequenting the town 

centre are lack of variety of stores/ services, and traffic and parking issues.  
• Traffic issues lead to the creation of dangerous spots and impede pedestrian 

movement within the area. 
• The centre is seen to be safe and clean, but found lacking in vibrancy. The 

lack of vibrancy and patronage is a major concern for local businesses. 
• The public domain is seen to be in a poor state due to lack of maintenance 

and lack of community facilities  
• The train station is poorly connected to the town centre, it is underutilised 

and considered an eyesore. 
• There is a strong desire to retain the ‘village’ feel and small, owner-operated 

shops in the town centre, among both residents and business owners. 
• Business community is keen to see a boost in local population to increase 

patronage - favouring walk up apartments as the urban densification policy. 
• In terms of future urban densification strategy, residents have a strong 

preference towards restricting high rise to specific locations 
• The future Cotts Village is envisaged by residents as having small shops, 

alfresco dining and small wine bars. 
• Business owners envisage the future Cotts Village to have high density, while 

retaining the ‘village’ feel and human scale and with community spaces. 
• Both residents and business community desire a greater variety of shops 

and services to cater to all age groups while envisaging the future centre.. 
 
The original data generated by this study allows planners and decision makers 
to get a useful insight into the issues involved and community preferences and 
values.  It is hoped it would help them align their values and viewpoints to that 
of the aspirations of the community they strive to serve. 



 

 

Section One 

 

INTRODUCTION 
 

 

Background 
 
The Shire of Peppermint Grove and the Town of Cottesloe are undertaking the 
preparation of an Integrated Local Area Plan (ILAP) for the Cottesloe Activity 
Centre (or Cotts Village) study area. The Cotts Village study area is roughly 
defined as the land that extends from Curtin Avenue to the eastern side of 
Stirling Highway including The Grove Centre and is bounded by Forrest Street 
to the north, and Jarrad Street and Irvine Street to the south. This study area 
incorporates the two precinct areas of the Cottesloe Town Centre Zone and the 
Peppermint Grove District Centre Zone, as well as the residual (vacant) railway 
lands surrounding Cottesloe Station. The ILAP also has regard to a number of 
land parcels on the periphery of the study boundary, identified for their strategic 
location relative tothe study area. 
 
The two local governments see the need for an overarching strategic planning 
framework to be put in place ahead of any major redevelopment projects that 
may eventuate. The framework would serve to guide redevelopment and ensure 
a transformative change and improvement. It is envisaged that the ILAP could 
serve as an urban design and redevelopment plan, providing a format for 
guiding all future development within Cotts Village to address the Perth Peel @ 
3.5M strategy as well as to ensure the area can continue to prosper and develop 
to serve the local neighbourhoods.  
 
In this context, this study forms the basis of community research that 
supplements the first stage of the project. 
 

 
 
 
 
 

 
Figure 1. Study Area 

 
 
 
 
 
 
 
 
 
 



 

 

Approach 
 
As part of the overall research initiative undertaken by the Town of Cottesloe 
and the Shire of Peppermint Grove, this study focuses on identifying community 
aspirations and concerns regarding the potential development of Cottesloe 
Activity Centre or ‘Cotts Village’. It seeks to gain insight into the views and values 
shared by the communities of Cottesloe and Peppermint Grove about the place, 
identifying the significant elements and features of its built form from a 
community perspective. It also seeks to establish a reference framework about 
the community’s sense of aesthetics. The findings should aid planners identify 
community values as they seek to understand the development and community 
dynamics of the area, providing planners and decision makers an informed 
outlook for the local area and the community’s sensitivities.  
 
The study borrows the concept of urban ‘designscape’ as “a useful tool for 
analyzing the dynamics of design within culture-led urban regeneration” (Julier 
2005: 870). To ensure that the local living culture plays due role in shaping 
future development in the local area, the study seeks to map out the values 
prevalent within the community to inform the thinking of professionals who 
could influence the shaping of the built environment in the future. It is a 
commonly held view that we shape the built environment and then later the 
built environment shapes us by influencing our lifestyle and living culture. As 
such it is important that due effort is made to ensure that any redevelopment is 
shaped in line with community values, so that the resulting built environment 
helps promote life styles and culture that they value. 
 
 
Designscape and Value Mapping 
 
Within the context of urban regeneration, Julier (2005) uses the term 
‘designscape’ to define “design-led regeneration beyond buildings or leaflets to 
a loosely coherent, hegemonic network of signifiers ..” (Julier 2005: 869). Julier 
asserts that, depending on the context, designscape influences the production of 
aesthetic consent in various ways. Urban designscape is seen as “a useful tool 

for analyzing the dynamics of design within culture-led urban regeneration” 
(Julier 2005: 870). Understanding designscapes can help us “reach beyond the 
superficialities of branding or built form in our pursuit of an understanding of 
the role of culture in urban regeneration and identity formation” (Julier 2005: 
884).   
 
To be able to define the role of culture, we need to map out the values of the 
community. The community is comprised of the residents as well as the built 
environment professionals who are engaged there and whose decisions shape 
the outcome of the built environment. The values or aesthetics of these 
professionals can shape the character of the place. It is very important that the 
emerging character of the place conforms to the aspirations and values of the 
community.   
 
 
Community research 
 
Community research studies form an important first stage of the project. They 
aim to define ways of matching community values and preferences with design 
and planning necessary to shape the future Cotts Village.   A part of making 
decisions about design and planning involves understanding community values; 
or put simply, identifying the outcomes and actions our present and future 
communities might see as important. Research indicates that values, above all 
else, are the most resilient guide as to change into the future.  
 
We designed the community research comprising of various tools to collect 
relevant information about the community and their interaction with the local 
relevant information about the community and their interaction with the local 
area. These included surveys and community forum workshops focussing on 
residents and local businesses. The surveys and workshops were designed to 
complement each other to provide an overall understanding of the existing 
situation and get insights into community preferences for redevelopment 
options in the future.

 



Section Two 

 

LOCAL RESIDENTS SURVEY 

 

 
Local Residents Survey Response 
 
The survey questionnaires were designed to capture the values that are 
widely shared within the community and gauge community concerns and 
aspirations regarding the activity centre, from a personal perspective. Two 
surveys were designed with one focusing on residents and users of the area 
and another focusing local businesses. These surveys were made available 
online through the two Councils’ websites. In order to further ensure 
inclusiveness, 245 hardcopy survey questionnaires were also mailed out to  
households whose postal addresses were randomly selected from a map. This 
ensures those uncomfortable with using the internet are not missed out. In 
view of the populations of the two LGAs (according to 2016 Census), the 
mailout was apportioned such that 200 surveys were posted to Cottesloe 
residents while 45 to Peppermint Grove residents. 
 
A total of 161 responses were received, consisting of 130 on-line entries and 
31 responses received as hardcopy from the mail out survey. There were some 
online respondents who left most responses blank. These 14 records were 
removed from the database, bringing the valid number of responses to 147. 
An overwhelming majority (around 90%) of the respondents of hardcopy 
questionnaire survey belonged to the 65 plus age group. While the hard copy 
return rate remained low at 12.5%, as expected, it served its intended 
purpose of capturing this age group.  
. 
Five responses were received by mail past the announced closure of the 
survey. Unfortunately, these five responses could not be included in the 
database. However, they will be added to the database at a later stage. 
 
 

Respondents Profile 
 
Figure 2 represent the profile of the respondents.  The largest age group 
comprises those between the 45 and 64 years of age (65 persons) followed 
by those over 65 (54 persons). The age group of 18 to 24 is conspicuous by its 
absence, making the overall respondents’ profile somewhat older. This also 
means that the voice of the younger age group is underrepresented in the 
overall response. 
 
The majority of respondents, i.e. 107, were non-indigenous Australian born 
people, while 38 respondents were born overseas. The gender breakdown 
reveals there were almost twice as many females (97) as males (50). 
 
There were 110 respondents from Cottesloe, while 20 from Peppermint 
Grove. The two main household types represented were couples (67) and 
families with children (59). An overwhelming majority (95%) of respondents 
were homeowners, while 67% of the respondents have lived in the area for at 
least 10 years. While 57% of respondents were in some form of employment, 
a sizable 32% were retired.  
 
Overall, the respondents profile is aligned to that of nature of study area that 
represents a stable, settled community. 
 
 
  

 



Figure 2. Profile of the Respondents  

 
 
 

Survey results 
 
The survey consists of three sections: “Community values”, “Lifestyle and 
Town Centre”, and “Future community and Town Centre”.  
 
Community values  
This section attempts to identify community values, their perceptions about 
their community and the place. 
 
In order to identify how local residents and users of the area perceive their 
community, respondents were asked to select up to 5 descriptors that best 
described their community. The top three characteristics that emerged are 
‘friendly’, ‘educated’ and ‘conservative’, followed by ‘happy’ and ‘materialistic’ 
(Figure 3).  Two-thirds (67%) of respondents agreed that local residents 
have a strong sense of community, while 15% disagreed. Regarding sense of 
belonging, close to 77% agreed, while very few disagreed. (Figure 4) 
 

Figure 3: Characteristics of the community 

 

Figure 4: Sense of community/ belonging? 
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When asked to describe their living environment, the descriptor most 
frequently selected were ’healthy’, ‘walkable’, ‘convenient’, ‘picturesque’ and 
‘family friendly (Figure 5) ’. 
 

Figure 5:  Characteristics of the environment

 

 

Respondents were then asked to describe the features that give the area its 
unique identity. This was presented as an open-ended question, so that 
respondents could freely choose elements/features to point out how they felt 
their area was different to other places. The text cloud represents a picture of 
the residents’ general perception about cultural identifiers of the area 
(Figure 6).  By displaying the more commonly cited words used to 
describe elements/ features prominently, it effectively depicts elements 
the residents perceive to contribute to the uniqueness of the area. 
Features that stand out amongst others are clearly the beach, river, trees 
and walkability.  
 
It should be noted that respondents referred to ‘location’ in a variety of 
ways. Some referred to the area’s location between the sea and the river, 

while others referred to its central location in relation to the City and 
Fremantle. 

 

A few negative comments about the area were also received, such as: 
- “lack of vibrancy and ageing infrastructure” 
- “nothing has happened to it since colonisation” 
- walkable “…but paths are narrow and in poor condition” 
- green but “.. trees are rapidly becoming less” 

 

 

Figure 6: Unique identity of the place 

 

 

 
The ‘Community Values’ section concludes with two questions about 
respondents’ likes and dislikes about the place.  
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It is no surprise that when they were asked to identify any favourite 
spots/aspects, the beach was by far the most commonly cited element/ 
feature (Figure 7). Over 45% of the 133 respondents who answered the 
question mentioned the beach in a number of ways. For example, the location 
of the beach in relation to other facilities/places was cited by 16%, while 
walking proximity to the beach was mentioned by another 9% of the 
respondents. Another 11% referred to lifestyle associated with the beach 
such as ‘beachside relaxed living’. 
 
Trees and/or greenery found in the area were cited by around 20% of 
respondents. Another 11% of respondents cited the walkability of the area, 
while 6% mentioned the availability of public transport. Other 
elements/features that were also cited multiple times include cleanliness, 
safety, good facilities, and access to nature. 

 

Figure 7:  What you like about the area  (N=133) 

Category Mentions  (%) 

Beach 60 (45%) 

 Location 21   

Lifestyle 14   

Walking distance/proximity 12   

Others 13   

Greenery/ Trees 27  (20%) 

Walkability 15  (11%) 

Public Transport 8  (6%) 

 

For the aspects they dislike about the area,,traffic issues, poor planning and 
poor facility management emerged as the most prominent issues. Each of 
these issues were cited by 30% or more respondents (Figure 8). Meanwhile, 
19 respondents (15%) referred to social aspects. Prominent among them 
were related to changing demographics and exclusivity.  
 

Meanwhile, there a few respondents cited a prevalent threat to trees and 
greenery and/or an insufficient number of trees in the area. 
 
Figure 8: What you don’t like about the area  (N=126) 

Category Mentions (%) 

Traffic issues   48 (38%) 

Planning issues  44 (35%) 

 lacking redevelopment initiative  16 

ineffective planning   13 

too pro-development/ densification   9 

Other  6 

Facility management 38 (30%)  

 Lack of facilities   17 

Poor state of facilities 21 

Social issues   19 (15%) 

 changing demographics   6 

exclusivity   6 

other  7 

Trees; Greenery   7 (6%) 

Train   6 (5%) 

Expensive Rates  3 (2.5%) 

 

 
 
 
 
 
 
 



Lifestyle and the Town Centre 
In this section, residents were asked about aspects of their lifestyle and their 
interaction with the existing town centre.  
 
The opening questions sought to determine where locals tend to go for 
recreation, dining out or doing their groceries.  
An overwhelming majority of residents mentioned the beach as a place to go 
for recreation. Other places mentioned include the river, park, 
restaurants/cafe s, swimming pool, and play ground. Local outdoor activity 
places were also mentioned, such as, walks, cycle paths, yacht club, golf course, 
tennis courts, and gyms, etc. 
 
Many respondents dine both locally in the town centre and outside the suburb. 
Three-quarters (75%) of respondents reported they dined locally, while 44% 
reported they go to another suburb for dining out. More than half (56%) of 
the respondents do groceries locally at places like Woolworth at Cottesloe 
Central, IGA on Eric St, Boatshed, and the Cottesloe town centre. While some 
of them mentioned both local and other suburbs, over one-third of the 
respondents mentioned only local places. Among neighbouring areas, 46% 
respondents mentioned Claremont, while 14% mentioned Mosman. Other 
lesser-mentioned suburbs include Swanbourne, Fremantle, Mt Claremont, 
Nedlands, and Subiaco. 
 
Following five questions are regarding the existing town centre itself. As 
Figure 9 suggests, the locals quite frequently use the existing town centre. 
Only 19% respondents said they rarely frequented the town centre, while 
reported visiting the town centre at least once a week.  
 
Figure 9: Frequency of visit to the town centre 

 

We wanted to know their purpose of visit to the town centre. Respondents 
were encouraged to make multiple entries. Shopping, including groceries, 
gifts, stationaries, and clothes, was cited by 74% of the respondents. This 
includes newsagency visit. The next most cited reason was socialisation 
(39%). Socialisation referred to visiting coffee shops/ cafe s, having meals, 
and meeting with friends. Health and lifestyle services like gym, hairstylist, 
medical centre, dentists, vet, etc. were cited by over a quarter of all 
respondents (26%). Bank and post office were cited as reasons to visit the 
town centre by 16% of the respondents, while the Library was cited by 13%. 
 
Figure 10: Purpose of visit to the town centre   (N=136) 

Categories Mentions (%)  

Shopping (include groceries, gifts, stationaries, clothes) 101 (74%) 

Socialisation (coffee, café, dinner, meals, meeting with friends, etc.) 53 (39%) 

Health and lifestyle (gym, hairstylist, medical centre, dentists, vet, etc.) 35 (26%) 

Bank and Post office 22 (16%) 

Library 18 (13%) 

 
Respondents indicated using various modes of transport to get to the town 
centre, including both motorised and non-motorised forms. While car was the 
mode most commonly used, it is important to note the rather high proportion 
of respondents walking (54%) and cycling (16%) to the town centre. This ties 
in with the mention of walkability and cycling paths reported while 
describing the uniqueness of the area. 
 
Figure 11: Mode of Transport to go to the town centre   (N=136) 

Mode of transport car walk bike 

Mentions (%) 93 (68%) 74 (54%) 22 (16%) 

 
The next pair questions aimed to identify the factors that encourage/ 
discourage locals visiting the town centre. (Figure 12a,b) 
 
Close proximity emerged as the major factor(41%), followed by convenience/ 
easy access(31%). This suggests that the town centre is ideally located in 

19%

14%

30%

28%

9%
Rarely (Less than once a week)

Once a week

A couple of times a week

Most days of the week

Daily

(N=139)



relation to the neighbourhoods in terms of ease of access.  
 
It is significant to note that 14 respondents mentioned that it was their local 
town centre and wished to support their local community while 12 
respondents mentioned they liked the feel and vibe of the place. 
 

Figure 12a: Factors that encourage you to go the town centre  (N=134) 

Category Mentions (%) 

Close/proximity 55 (41%) 

Convenience/ easy access (mainly parking) 42 (31%) 

Local (support local/my suburb) 14 (10%) 

Feeling / atmosphere (village feel, friendly, etc.) 12 (9%) 

Good range/quality shops 10 (7%) 

Other entries mentions specific shops/places they go to (eg. name of Café, gym, PO etc.) 

Figure 12b: Factors that discourage you from going to the town centre  (N=123) 

Category Mentions(%) 

No varieties of shops  31 (25%) 

Traffic and parking 30 (24%) 

Built environment issues (no placemaking, empty shops, not 
vibrant, lack of amenities*, etc.) 

21 (17%) 

Expensive 10 (8%) 

*Lack of amenities includes: place for children, public toilet, open space, shade, social setting) 

As Figure 12b shows, a quarter (25%) of the responses cited a lack of variety 
of shops as a discouragement for locals from going to the town centre. A 
similar number of responses mentioned traffic and parking issues as 
discouraging factors. It is interesting to note here that some respondents have 
described the ease of parking as strength of the town centre. Perhaps, these 
responses depend upon the part of the town centre and/or the time of day 
being frequented. 
 
Aspects of the built environment were also cited by a significant number of 
respondents who referred to issues such as no place making, empty shops, 

lack of vibrancy, and lack of amenities. The amenities specifically mentioned 
as found lacking include places for children, public toilets, open space, shaded 
areas, and social settings were. 
 
Respondents were then presented ten descriptors and asked whether they 
thought the descriptors applied to the current town centre. They were asked 
to indicate their agreement or disagreement with each label’s relevance to the 
centre. 
  
Figure 13: Perception on the current town centre 

 

 
Figure 13 depicts the distribution of responses in terms of agreement/ 
disagreement with the aptness of the labels. It indicates that respondents 
overwhelmingly agree that it is a safe place in the day time, without anyone 
disagreeing. Safety in the night time is again seen to be very high, although 
there are a few who disagree. It is also largely believed to be clean. There is 
also a general agreement that the town centre is convenient for the locals.   
On the other hand, most respondents do not regard the town centre to be 
modern. More respondents disagree than agree that the centre is vibrant. An 
almost similar number of respondents believe the centre lacks good variety 
of shops or services.  
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Future Community and the Town Centre 
This section of the survey contains questions relating to the views of 
respondents about their community and the town centre in the future. It 
encourages them to think about what they value in the current Cottesloe town 
centre and imagine and envisage a desirable future town centre (“Cotts 
Village”). 
  
An open-ended question encouraged respondents to reflect on aspects of the 
place they would like to retain and pass on to the future generation. 
Greenery/trees found in the area was the most frequently cited element, 
closely followed by the desire to keep the ‘village’ or ‘local’ feel or ambience 
of the area. 
  
Two elements related to built environment were also highlighted. These were 
the absence of high-rise development and the presence of heritage/ historical 
buildings. There were also multiple mentions of facilities/opportunities to 
walk/cycle in the area. Walkability of the place seems to be well appreciated 
and prized by locals. 
 

Figure 14: Features to retain for the future generation  (N=110) 

Category Mention (%) 

Greenery/ Trees 18  (16%) 

Village feel/ Local 15  (14%) 

No to High Density/ Low rise 11  (10%) 

Heritage/History 11  (10%) 

Walking/ Cycling 10  (9%) 

Variety/ diversity of services/ shops 8  (7%) 

Outdoor/Open Space 7  (6%) 

Free/easy parking 7  (6%) 

Friendly 6  (5%) 

Beach reference 6  (5%) 

 

Respondents were requested to consider the fact that Perth’s growth rates 
indicate that it would be necessary to increase housing and employment 
in the future. They were asked to consider a scenario where this area must 
accommodate further population in order to remain sustainable. In such 
a scenario, respondents were asked to select their preferred strategy that 
they would opt to deal with the issue. The options presented to them were: 

- Move out of the area 
- Allow subdivision of existing lots 
- Promote the development of townhouses/ terrace houses 
- Introduce walk-up apartments (up to 4 storeys high) 
- Restricting high rise development to specific locations 

 

A large number of respondents (45%) chose the option of restricting high-
rise development to specific locations. Another 24% of the respondents 
opted to promote the development of townhouses/ terrace houses in the 
area. Allowing walk-up apartments was the preferred option for 16%, of 
the respondents. while 14% chose to allow subdivision of existing lots. 
 

Figure 15: Strategy options for higher density   (N=137) 

 
 

Following five questions are aimed to assess peoples personal aspirations 
about the future town centre (Cotts Village). Respondents were asked to 
select up to 5 from a list of 14 descriptors to define how they would like a 
future town centre to be. Most respondents (around 73%) indicated they 
would like to see the future town centre to be safely walkable from their 
neighbourhoods. A high percentage of respondents (62%) indicated they 
would like the future town centre to have a distinctive look suited to the 
area. Being family friendly and connected to the station were also features 
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that were selected by 65% and 64% of the respondents respectively. The 
fifth most frequently selected descriptor, by 43% of respondents, indicates 
that they would like the future town centre to be lively with events. 
 
Figure 16: Aspirations for the future town centre   

 
 
While thinking about the future town centre, respondents were asked to 
select the types of shops and services they would like see there. This was 
followed by a pair question asking them to indicate what they would not 
like to see there. A list of 14 examples was provided to choose from. The 
most popular choice was alfresco dining/cafe  selected by over 90% of the 
respondents. This was followed by small shops/ boutiques, selected by 
around 84%. The third most frequently selected feature (by 73%) was 
small wine bars. Event space and play areas were each selected by around 
40% of the respondents.  
 
When thinking about shops and services that they would not like to see in 
the future town centre, fast food restaurants emerged as the strongest 
choice, reported by around 80% of the respondents. This was followed by 
chain stores and sports bar, selected by 62% and 49% respectively. 

 

 
 
 
 

Figure 17a: Facilities/shops “you want to see” 

 
Figure 17b: Facilities/shops “you don’t want to see”  

 
 
The above question was followed up by one asking what other facilities or 
shops they would like to see in the future town centre. Respondents was free 
to list any type of shops or facilities that may not have been captured in the 
previous question. The open-ended question received a diverse response.  
 
It is interesting to note that some respondents mentioned high density 
and/or mixed-use development, community/public space and 
pedestrianisation. Seen together, planning related matters form the largest 
category of responses (15%). The most frequently cited individual category 
was grocery (by 11% respondents), followed by health related facilities. 
(Figure 18) 
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Figure 18: what other facilities you want to see in future town centre  (N=90) 

Category Mentions (%) 

Planning related 17 (15%) 

 Community space 6 

High density/ Mixed use development 6 

Pedestrianisation (Napoleon St) 5 

Grocery 10 (11%) 

Health related facilities 7 (8%) 

Hobby related shops/facilities 6 (7%) 

Bank  5 (6%) 

After Hours Dining etc 5 (6%) 

Youth facility 4 (4%) 

Department store/  3 (3%) 

Cinema /  3 (3%) 

Fashion 3 (3%) 

 

 

 

 

 

 

 

 

 

 

 

Figure 19 presents residents’ responses when encouraged to imagine how 
they would like the future town centre to be. They were asked to explain 
the local person’s experience of being in that centre. This was framed as 
an open ended question to allow respondents free room to imagine a 
desired future, thereby expressing their aspirations for future 
development. 

Figure 19: Imaging the future town centre    (N=113) 

Category Mentions (%) 

Green/ Tree lined streets 14 (12%) 

Vibrant 13 (11%) 

Friendly 13 (11%) 

Connection issues between various locations 10 (9%) 

Pedestrianisation of certain areas 9 (8%) 

Public Space, gathering place, seating 9 (8%) 

Small scale centre 9 (8%) 

Diversity, inclusiveness, socio-economic and demographic 8 (7%)  -  

Higher density, mixed use, apartments 8 (7%) 

Variety of shops, services and events 8 (7%) 

Accessibility/ /  5 (4%)    

After hours activities 5 (4%)   

Walkability 5 (4%)   

 
Finally, respondents were asked to provide examples for Cotts Village to be 
modelled upon. Many referred to out of State places (Bondi, Manly & Double 
Bay in Sydney; Brighton, Fitzroy & Hawthorn in Melbourne).  There were 
also references to overseas examples. However, the most frequently referred 
example was Cottesloe itself with 20 mentions. It was either considered as a 
unique town centre such that its uniqueness should be maintained or it was 
considered a model for others to adopt. Other frequently cited Perth examples 
were Leederville (8 mentions), Fremantle (6 mentions), and Claremont (5). 

Imagining the future town centre  --Excerpts from survey respondents 
 

⦁ Shady trees arching over quiet slow streets shared by pedestrians, cyclist and vehicles. 
Places to sit and relax, meet and play. A small group plays vibrant music on a low stage, next 
to a water feature. People sit at cafes …There is a buzz of people coming from the station 
home to their apartments, going for an evening run or to the alfresco… The slight hum of 
traffic going through the bypass tunnel under Stirling Highway leaves the Napoleon 
intersection free for a shared space … to link the shopping with the library and new Cott 
Village art gallery with climbing wall and skate park. The driverless electric Cott Village Tram 
moves calmly from stop to stop linking the West to the East. In the evening the beanbags 
are out in the square for a twilight movie with the glow from strings of lights hanging from 
food trucks and drinks from a fresh pressed juices and small open wine bar. 
 

⦁ A lively place where people of all ages, abilities, and socio-economic backgrounds can not 
only access and enjoy, but play a key role in celebrating Cottesloe's identity. 
 

⦁ a mixture of local vibrancy (youth friendly, walkable, shady, dog friendly, busy) and useful 
(the shops we need and can afford for everyday shopping & living) 
 

 



Section Three 

 

LOCAL BUSINESSES SURVEY 

 

 
Local Businesses Survey Response 
 
The Local Businesses survey questionnaire was designed in similar format to 
the Local Residents Survey, with similar objectives. The objective was to 
specifically capture the values of the local business owners/ operators from 
their point of view, based on their interaction with the community and the 
place. 
 
The survey was made available online through the two Councils’ websites 
alongside the Local Residents survey.  
 
A total of 27 online responses were received. However, 4 responses left the 
entries largely blank. These records were considered invalid and removed 
from the database. The total valid responses were, therefore, 23. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Respondents Profile 
 
Figure 21 represents the profile of the respondents.  The largest age group 
comprises those between the 45 and 64 years of age (13 persons), followed 
by those aged 25 to 44 (6 persons). Another 4 respondents were aged over 65 
years. 
 
The majority of respondents, i.e. 19, were non-indigenous Australian born 
people, while 4 were born overseas. The gender breakdown was more or less 
balanced with 10 females and 13 males. 
 
The distribution of type of businesses represented in the overall response 
reveal a large proportion of retail (43%), followed by healthcare (22%). 
 
There were 10 respondents whose length of business in the area was more 
than 10 years, while 8 had been operating in the area for 5 to 9 years. There 
were also 5 newly established businesses that have located there for 4 years 
or less.  
 
Responded were asked to describe the main reason for locating their business 
in the area. Multiple responses were allowed. As expected, the largest 
category of responses related to business reasons. However, 5 respondents 
cited their residential/locational association to the area. the The local 
atmosphere was mentioned by in 5 responses, with 4 of them mentioning the 
‘village’ character of the town centre. Additionally, there were 4 mentions of 
‘community’. Location was cited by 4 respondents. 
 
Overall, the profile describes a group of local businesses that is fairly rooted 
into the area and that values the village and community feel of the place.  



Figure 21: Profile of the Respondents  

 
 
 
 
 
 
 
 
 
 
 

Survey results 
 
Similar to the Residents’ Survey structure, the survey consists of three 
sections: “Community values”, “Lifestyle and Existing Town Centre”, and 
“Future Town Centre”.  
 
 
Community values  
This section attempts to identify the business community’s values and their 
perceptions about the local community and the place. 
 
In order to gauge how local businesses perceive the community they serve, 
respondents were asked to select up to 5 descriptors that best described the 
local community. The top five characteristics that respondents reported are 
‘friendly’, ‘educated’, ‘happy’, ‘conservative’, and ‘cooperative’ (Figure 22).  A 
majority (62%) of respondents agreed that local residents have a strong 
sense of community, while 10% disagreed. Regarding sense of belonging, 
close to 77% agreed, while 10% disagreed. (Figure 23) 
 

Figure 22: Characteristics of the community 
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Figure 23: Sense of community/ belonging 

 

 

When asked to describe the living environment of the area, the descriptors 
most frequently selected were ‘family friendly’, ’healthy’, and ‘walkable’, 
followed by ‘convenient’, and ‘cultured’ (Figure 24). It is interesting to note 
that while ‘family friendly’  was the most chosen descriptor amongst the 
business community, it figured fourth in Residents survey. On the other hand, 
one of the most popular label in Residents survey, ‘picturesque’ was hardly 
selected this time. Again this shows business owners are looking at the 
business environment rather than the larger environment.  
 

Figure 24:  Characteristics of the environment 

 

Respondents were then asked to describe the features that give the area its 
unique identity. This was presented as an open-ended question, so that 
respondents could freely choose elements/features to point out how they felt 
the area was different to other places. The text cloud represents a picture of 
their general perception about cultural identifiers of the area (Figure 25).  
The stand out features that emerge as equally prominent are ‘owner 
operated’, ‘community’, ‘village’, ‘beach’, and ‘quality’. This result is very 
different to that from the Residents survey. Whereas local businesses 
focused closely on the town centre, residents described the wider area 
comprising Cottesloe and Peppermint Grove.  
 
A few negative comments about the area were also received, such as: 

- “out of fashion - dead” 
- “3rd world” 
- “diminished”  

 

Figure 25: Unique identity of the place 
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The ‘Community Values’ section concludes with two questions about 
respondents’ likes and dislikes about the place.  
 
Beach was by far the most commonly cited favourite spots/aspect of the area, 
accounting for over a quarter of mentions (Figure 26). Following the beach, 
‘community’ or ‘village’ feel, great cafes, and Napoleon Street were each 
mentioned with equal frequency. Cafes seem to be seen as great areas to 
socialise. 
 
With relatively lesser frequency, by the river and access to the train station 
were mentioned as favourite aspects. These were followed by variety of shops, 
friendliness and greenery. 
 
Proximity to both the beach and the river was also highlighted by a couple of 
respondents. 

 

Figure 26:  What you like about the area  (N=18) 

Category Mentions (%) 

Beach/Ocean 7 (28%) 

Napoleon Street 4 (16%) 

Café 4 (16%) 

Community/village feeling 4 (16%) 

River  3 (12%)  

Train 3 (12%) 

Variety 2 (8%) 

Friendliness 2 (8%) 

 

The next question asked respondents to report features that they do not like 
about the area. The two negative features that respondents cited most 
frequently and most forcefully were lack of parking in the centre and the lack 
of facility upgrades and repairs (Figure 27).  Lack of toilets was also 
mentioned.  

There seems to be a concern about lack of people, and thus customers, in the 
area and demand to boost the population. One respondent suggested high-
density development to be allowed around Stirling Highway. The biggest 
frustration seems to come from the inadequate car parking facilities and their 
management, with comments like: “Parking, parking, parking. Or, lack of 
parking, lack of parking, lack of parking”; and “The parking situation is 
absolutely revolting and embarrassing. The wardens are rude and drive away 
customers.” 
 
Similar angst was found with regard to the lack of facility upgrades and 
repairs in the area, with a respondent pointing to “neglect [of] cleanliness, 
and upkeep”, and another stating, “Some buildings are unsightly /old/ 
unkempt.” 
 
 
Figure 27: What you don’t like about the area  (N=21) 

Category Mention (%) 

Lack of parking 6 (29%) 

Needing repairs/updating 6 (29%) 

High rent/rates 2 (10%) 

Lack of population(boost) 3 (14%) 

Others (eg. lack of toilet) 4 (20%) 

 

 
 
 
 
 
 
 
 
 
 
 
 



Lifestyle and the Current Town Centre 
In this section, local business owners /operators were asked to comment on 
aspects of the community’s lifestyle and their interaction with the existing 
town centre. The questions in this section are different to that of the Residents’ 
survey.   
 
The opening questions sought to understand the type the nature and state of 
the respondents’ businesses within the existing town centre. They were asked 
to identify the busiest time at the town centre. A total of 11 responses claimed 
Saturday mornings were the busiest time. This was followed by weekday 
afternoons. A few respondents also cited lunch time on weekdays and during 
school hours as busy times (Figure 28 ). 
 

Figure 28: Busiest time for the Town Centre  (N=20) 

Category Mentions (%) 

Saturday mornings 11 (52%) 

Weekdays afternoons 7 (33%) 

Lunch time in weekdays 4 (19%) 

School hours 4 (19%) 

 

Figure 29: Profile of main customers/clients  (N=21) 

 

 
As shown in Figure 29, local businesses overwhelmingly described their 
clientele as locals, with mentions in 85% of the responses. Following this, the 

clientele were also described as being business persons, parents with 
children and senior citizens. This was followed by families. 
 
The next pair questions aimed to identify the factors that encourage/ 
discourage locals from visiting the town centre, from the local businesses’ 
point of view (Figure 30 a,b). 
 
The presence of cafes and eating places emerged as major drawcards, 
mentioned in 40% and 30% of the response respectively (Figure 12a). Other 
frequently cited reasons included convenience/service, relaxed style and 
opportunities to socialise. The presence of lifestyle services and retail were 
also cited.  
 
It appears that the cafes in the town centre are well patronised and serve as 
hubs for meeting friends and socialisation. 
 
Some negative comments were also noted as rejoinders while highlighting 
positive aspect in response to this question. These include, e.g.: “.. comfort 
zone – but need new faces and uplifts”; “.. but no real vibrancy”; and “There 
are not a lot of people from out of the area who shop there regularly”. 
 
 

Figure 30a: Encouraging factors for people to visit the town centre (N=20) 

Category Mentions (%) 

Café 8 (40%) 

Food  6 (30%) 

Convenience/Service 5 (25%) 

Relaxed atmosphere 5 (25%) 

Life style services 4 (20%) 

Socialisation 4 (20%) 

Retail 4 (20%) 
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Figure 30b: Factors discouraging people from visiting the town centre  (N=20) 

Category Mentions (%) 

Parking issues 13 (65%) 

Limited variety of shops 4 (20%) 

Lack of facility/upgrade 4 (20%) 

Train station (poor access) 2 (10%) 

Lack of vibrancy 2 (10%) 

 
As Figure 30b shows, most respondents (65%) believe that parking issues 
discourage people from visiting the town centre. Following this, the other two 
most cited factors thought to discourage patrons are the limited variety of 
shops and a lack of facilities like toilets and their upgrade. Other factors that 
were also mentioned were the poor access to the train station and a lack of 
vibrancy. 
 
The state of civic infrastructure is seen to be a major factor discouraging 
patronage. Some relevant respondents’ comments include: “Council has failed 
in progressing on the excellent modern upgrades done .. 5 years ago”; “no 
banks or public toilets”, etc.  
 
One respondent described the situation as: “Poor connection to the railway 
station, excessive use of car parking, boring urban design and planning.” 
 
Figure 31 depicts the distribution of responses in terms of agreement/ 
disagreement with the aptness of the labels in describing the current town 
centre. It indicates that respondents overwhelmingly agree that it is a safe 
place in the day time, with very few disagreeing. Safety in the night time is 
again seen to be very high, although there are a few who hold no opinion of 
the matter. It is also largely believed to be clean. There is also a general 
agreement that the town centre is exclusive and convenient, with very few 
disagreeing. On the other hand, most respondents do not regard the town 
centre to be modern.  
 
 
 

Figure 31: Perception on the current town centre      (N=21) 
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Future Community and the Town Centre 
This section of the survey contains questions relating to the views of 
respondents about the local community and the town centre in the future. It 
encourages them to think about what they and the community value in the 
current Cottesloe town centre and imagine and envisage a desirable future 
town centre (“Cotts Village”). 
  
An open-ended question encouraged respondents to reflect on aspects of the 
place they would like to retain and pass on to the future generation. The 
element that emerged as most cited by respondents is the ‘village’ feel. A 
quarter of the respondents mentioned Napoleon Street by name as an area 
with character to retain. Other aspects worth retaining appear to be the 
coastal/beach feel and the streets/streetscape. (Figure 32)  

 

Figure 32:Features to retain for the future generation  (N=16) 

Category Mentions (%) 

Village feel 6 (37%) 

Napolean Street (direct reference to) 4 (25%) 

Coastal/ Beach feel   3 (19%) 

Street/ streetscape 3 (19%) 

 
 
Respondents were then asked to consider a scenario where this area must 
accommodate further population in order to remain sustainable. In such 
a scenario, respondents were asked to select their preferred strategy that 
they would opt to deal with the issue. The options presented to them were: 

- Move out of the area 
- Allow subdivision of existing lots 
- Promote the development of townhouses/ terrace houses 
- Introduce walk-up apartments (up to 4 storeys high) 
- Restricting high rise development to specific locations 

 
Regarding strategy preference for urban densification, a large number of 
respondents (65%) chose the option of introducing walk-up apartments 

(Figure 33). This aligns with concerns raised earlier in the questionnaire 
about the need to boost population in the area to create the required vibe. 
This next most popular option was restricting high-rise development to 
specific locations, followed by promotion of townhouses or terrace homes. 
It is interesting to note that no one opted for subdivision of existing lots. 
Also, the most popular option amongst Resident Survey respondents was 
the high-rise development option, restricted to specific areas.  
 

Figure 33: Strategy options for higher density   (N=20) 

 
 
Following three questions were aimed to assess the aspirations of local 
business owners/ operators for the future town centre (Cotts Village). 
Respondents were asked to imagine how they would like a future town 
centre to be.  
 
More than a third of the respondents (around 35%) indicated they would 
like to see higher densities development in the future town centre (Figure 
34). There was also an aspiration for a village feel or human scale 
development shared by many respondents. Some expressed their desire 
to see quality public/community use spaces such as plazas. There was also 
mention of sinking the train line by two respondents.  
 
There were various forms of densification of development that were 
envisaged. These were defined in various ways by respondents, such as: 
“high rise”, “higher density shopping”, “shops with apartments on top”, “6 
storeys”, “3 to 4 storey development”, “town house precinct”, and “town 
house”. 
 

15%

65%

20%
promoting town houses/terrace houses

introducing walk-up apartments (up to 4 stories)

restricting high rise development to specific locations



There is a general agreement on the need to increase densities, which is 
in line with the desire to boost population in the area to increase vibrancy. 
 
Figure 34: Imaging the future Town Centre       (N=20) 

Category Mentions (%) 

Higher density 7 (35%) 

Village feel/human scale 4 (20%) 

Public/community space 3 (15%) 

Underground trainline 2 (10%) 

 
Figure35: Facilities ”you want to see”                  (N=20)  

Category Mentions (%) 

Public/community space 4 (20%) 

Restaurant 4 (20%) 

Grocery stores 4 (20%) 

Life style related shops 4 (20%) 

Hobby related stores 3 (15%) 

Owner-operated 3 (15%) 

Department store 2 (10%) 

 
When asked about the type of facilities or shops they would like to see in Cotts 
Village, the future town centre, a wide range of responses was 
received.(Figure 35) Various types of shops/facilities were proposed, 
including, restaurants, grocery, lifestyle related, hobby stores. There was also 
a strong suggestion to include public/community use spaces where people 
could spend time. It should be noted that three of the four proposals for such 
spaces referred to spaces built into the businesses, such as babysitting, while 
one specified a centrally located space within the centre.  
 
Importantly, 15% of the respondents suggested that they would like to see 
owner-operated businesses. This suggests small-scale, locally connected 

businesses, rather than chain stores or large franchises. There was also a 
suggestion to have department stores. 
 
The last question asked respondents if they could think of an example of a 
town centre that Cotts Village could be modeled upon. The most cited 
example by respondents was Claremont Quarters, which is situated close by. 
Floreat Mall was only other example quoted from within Perth.  
 
The bulk of examples quoted were from interstate. Two respondents cited 
Double Bay (NSW). From Queensland, James Street (Fortitude Valley) and 
Noosa were referred to. A reference was also made to apartment living in 
Melbourne, Victoria. There were also two references to overseas examples, 
one of them referring to European style town-square while the other 
mentioning Greenwich, New York. 
 
There is clearly an impression made by the Claremont Quarters development 
just up the Stirling Highway. It is obvious that Claremont Quarters is largely 
seen as a successful development. 
 



Section Four 

 

CROSS TABULATION OF SURVEY RESULTS 

 

 
Cross Tabulation 
 
In this section we carry out the analysis of survey results at a further level by 
cross-tabulation of responses to selected questions, using SPSS. This allows 
us to isolate responses from certain types of respondents to identify how they 
have responded to a particular question. We can then compare different 
groups response to specific questions.  
 
We have mostly used responses to questions establishing the demographic 
characteristics to define the types of respondents and studied their responses 
to a range of selected questions. Residents have been classified by their age, 
suburb of residence and length of residence and household type. Businesses 
have been classified by their length of business in the area and type of 
business. Here we report on findings where the results show significant 
differences.  
 
In this section we present the charts representing the results of cross 
tabulations, accompanied by commentary/observations that interpret the 
results of cross tabulations. 
 
 
Residents Survey 
 
Perceptions by Age Groups  
We have classified responses according to the three age groups that 
respondents belong to. Age group 25 to 44 comprises 28 respondents; 45 to 
64 years age group comprise 65 respondents, while 65 years plus comprise 
54.  For convenience, we refer to the 25 to 44 years age group as ‘young’, the 
45-64 as ‘middle’, and the 65 years or older age group as ‘senior’  group. It is 

interesting to note that the largest age group (45-65 years – or ‘middle’) have 
the greatest diversity of opinions, sometimes even contrasting ones.. 

Community 
 While all age groups find the community to be ‘educated’ and ‘friendly’, a 

significantly high proportion of respondents belonging to the 25-44 age 
group (Young) find it so.  

 Compared to other age groups, a higher proportion of the Young finds the 
community to be ‘conservative’.  

 It is interesting to note that the proportion of respondents describing the 
community as ‘happy’ and ‘materialistic’ goes gradually down as the age 
groups get older.  

 Among the Young, a significantly higher proportion of respondents 
perceive the community as ‘exclusive’ compared to those who find it to be 
‘inclusive’. 

 Among the Middle group, the proportion of respondents who perceive the 
community as ‘exclusive’ is at par with those who find it to be ‘inclusive’. 

 Among the senior group, there are more respondents that selected 
‘inclusive’ than ‘exclusive’. 

Environment 
 All age groups describe the environment as ‘healthy’ and ‘walkable’. 
 A significantly high proportion of respondents in the younger age group 

(25-44) perceive the environment to be ‘family friendly’. 
 ‘Good facility’ was rated by the highest number of respondents among the 

65+ age group. 
 ‘Convenience’ was selected by high proportions among 45-64 and 65+ age 

groups, but significantly lower among 25-44 year olds. 
 It was the middle group that made some critical observations such as 

‘harsh’, ‘barren’ and ‘isolated’. Interestingly, the same age group selected 
‘cultured’ as well to describe the environment. 

 



 
Cross tabulation according to age groups 
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 No one among the 25-44 age group selected ‘cultured’ to describe the 
environment. 

Current Town Centre  
 Higher proportion, nearly half, of older age groups visit the town centre 

either daily or on most days of the week. 
 In general, older people tend to frequent the town centre more.  
 While the young age group that finds the environment to be ‘family 

friendly’, it perceives the Town Centre to be not ‘family friendly’. 
 Young age group finds the community to be ‘exclusive’, but does not find 

the town centre to be ‘exclusive’. Rather many of them find it to be 
‘inviting’ 

 Middle age group finds the town centre to be ‘exclusive’ in contrast to the 
Young group’s perceptions. 

 Across all age groups, nearly half respondents disagree that the town 
centre is ‘vibrant’. This is especially so in case of the young group. 

Future Town Centre  

 Regarding densification strategy, there is a much higher preference across 

all groups to restrict high-rise to specific locations 

 Compared to others, the Middle group is less favourable to the high-rise 
option. 

 Seniors tend to be much less inclined to support the subdivision of lots. 
 Aspirations vary according to the age groups’ concerns. The seniors aspire 

more for ‘senior citizen friendly’, while more of the middle group wants 
‘youth friendly’, and the young group aspires more for ‘family friendly’. 

 he younger the age group, the greater the aspirations for a ‘lively with 
events’ town centre. 

 While a certain minority among all groups want to ‘park at shop door’, the 
ratio of those who selected ‘park at short distance’ increases with age. 

 The older the age group, the more preference for ‘traditional look’ town 
centre. 

Future Town Centre Facilities 
 ‘Art galleries’ are aspired for by older groups while ‘sports bars’ are 

desired more by younger groups. 
 There is broad demand for ‘small wine bars’ across all age groups. 
 Significant aspirations for ‘sports bars’ and ‘small wine bars’ suggest the 

need for after hour facilities in the future town centre that are currently 
lacking. 
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Perceptions by Suburb Residence 
Respondents have been classified by their suburb of residence. Cottesloe 
group comprises of 110 respondents, while Peppermint Grove group 
comprises of 20. Thus the latter is slightly underrepresented in the sample. 
We have excluded respondents living outside the two LGAs being studied. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Cross tabulation According to the Residence Area 
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Community 
 Cottesloe residents selected ‘laid back’ and ‘progressive’ to describe their 

community – no respondent from Peppermint Grove selected these 
descriptors. 

 Cottesloe residents more frequently selected ‘friendly’ to describe their 
community than Peppermint Grove residents. 

 Peppermint Grove residents significantly more frequently selected the 
descriptors ‘exclusive’, ‘cooperative’ and ‘materialistic’. 

Environment 
 The views toward the environment between the two groups is significantly 

different.  
 More Cottesloe residents perceive their environment as ‘healthy’, ‘family 

friendly’, ‘stimulating’, ‘fast’ and ‘modern’. 
 More Peppermint Grove residents perceive their environment as 

‘tranquil’, ‘traditional’, ‘self-contained’, and with ‘good facilities’. 
Current Town Centre 
 Peppermint Grove residents frequent the town centre more often. 
 Overall, Peppermint Grove residents have a significantly better perception 

of the town centre, compared to Cottesloe residents. 
 While Peppermint Grove residents have more agreement than 

disagreement over the ‘vibrant’ descriptor, there is significantly higher 
disagreement in case of Cottesloe residents. 

Future  
 For both resident groups, the most preferred strategy option is ‘high rise’. 
 A significantly higher proportion of Cottesloe residents opt for ‘walk up 

apartments’ compared to Peppermint Grove residents. 
 A significantly higher proportion of Peppermint Grove residents opt for 

‘subdivision’ compared to Cottesloe residents. 
 More Cottesloe residents aspire for a future town centre that is ‘lively with 

events’, ‘family friendly’ and ‘youth friendly’. 
 More Peppermint Grove residents aspire for a future town centre that is 

‘senior citizen friendly’. 
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Perceptions by Length of Residence 
Respondents have been classified into two groups according to their length of 
residence, those who have lived in the area for more than ten years and those  
living there for nine years or less. The longer term residents are represented 
by 99 respondents, while the others by 48.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Crosstabs against other questions did not yield any significant differences in 
response between the two groups and are thus not reported. 
 
 

Cross tabulation according to the Length of Residence 
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Community 
 Higher proportion of people with a longer association with the area find the 

community to be ‘friendly’ and ‘individualistic’.  
 Higher proportion of people with a shorter association with the area find the 

community to be ‘laid back’ and ‘progressive’.  
 Among longer-term residents, more respondents found the community to 

be ‘inclusive’ compared to those finding it ‘exclusive’. 
 Among shorter-term residents, more respondents found the community to 

be ‘exclusive’, compared to those finding it ‘inclusive’. 
Environment 
 Higher proportions of people with a longer association with the area find the 

environment to be ‘traditional’, ‘convenient’, ‘self-contained’ and having 
‘good facilities’.   

 Higher proportions of people with a shorter association find the 
environment to be ‘family friendly’. 

Future 
 More than half of the shorter-term residents opt for ‘high rise’ strategy. This 

is much higher compared to the other group. 

 



Businesses Survey 
 
Perceptions by length of business operation in the area 
Businesses Survey respondents are classified into two groups for cross 
tabulation.  The groups comprise of those operating their businesses locally 
for more than ten years (10 respondents) and those for nine years or less (13 
respondents). 
 
Because the number of respondents is quite low, we need to be careful in 
drawing conclusions from the findings. The following observations, however, 
could provide a glimpse into possible differences between the group 
responses. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Cross tabulation according to the length of the business 
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 Businesses operating more than ten years are more likely to see community as 
‘materialistic’ and ‘conservative’.  

 Businesses operating less than ten years are more likely to see community as 
‘friendly’ and ‘individualistic’.  

 Businesses operating more than ten years are more likely to see the environment 
to be ‘healthy’ and ‘tranquil’. This could reflect their concern with the overall 
quality of the natural environment. 

 Businesses operating for less than ten years are more likely to see the environment 
to be ‘self-contained’, ‘walkable’ and with ‘good facilities’. This could be reflective 
of their interest in the living environment. 

 Overall, businesses operating for more than ten years have a significantly more 
critical assessment of the town centre. 

 While very few younger businesses disagree with the descriptor ‘good variety’, an 
overwhelming proportion of businesses with longer association either disagreed or 
strongly disagreed with very few in agreement. 

 While younger businesses have a divided opinion among ‘high rise’, ‘walk up 
apartments’ and ‘town houses’, businesses with longer association opted for only 
two  - ‘walk up apartments’ and ‘high rise’. 



 
 
 
 
 
 
 
 
 
 

Perception by Type of Business 
Businesses Survey respondents are classified into two groups according to 
type of business.  The groups comprise of Retailers (10 respondents) and 
those operating other services including business consultant, health and 
beauty services businesses (13 respondents). 
 
Crosstabs for Type of Business were carried by comparing Retailers and 
Other Service providers. However, crosstabs against various questions did not 
yield any significant differences in response between the two groups. While 
the statistical results are provided for reference, a commentary has not been 
provided. 
 
 
Cross tabulation according to types of business 
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Section Five 

 

FORUM WORKSHOPS 

 

 
Two Community Forums  
 
This section reports on two community forum workshops that were held on 
October 26 and October 29, 2019 at the Grove Centre Community Room. 
 
The two facilitated community forum workshops employed adapted versions 
of ‘world cafe ’ and ‘knowledge cafe ’ discussion formats. The forum was 
configured around three tables, each served by a Facilitator and a Scribe. 
Other team members served the workshop floor as runners, data handlers 
and MC. 
 
The Councils used their networks to publicise the forum workshops and 
invite participants. They also provided the venue and catering. Planning staff 
from both Councils were also in attendance in both forums and provided the 
opening and closing comments.  
 
 
Structure of Forum Workshops 
 
Two customised community forum workshops were conducted; one for 
residents and users of the area and another for local business owners/ 
operators. The forum workshops sought to gain some insights into 
community concerns and aspirations about the current reality of the 
Cottesloe activity centre and an envisaged ‘Cotts Village’ in the near future. 
Specific workshop exercises were designed to gauge stakeholders’ sentiments 
regarding the existing commercial area or the town centre, based on their 
interactions and experiences with the place.  
 
 

The workshops comprised exercises including those that encouraged 
stakeholders to identify their values and preferences about the built 
environment as they were asked to react to various images. These were aimed 
at getting an insight into community preferences and developing a design 
vocabulary that planners and designers could refer to as they sought to plan 
for the future redevelopment of town centre into ‘Cotts Village’.  
 
These forum workshops were designed to complement the investigation into 
community values and preferences carried out through community surveys. 
Findings from these value-mapping exercises will help planners and 
designers relate to community aspirations, their aesthetic sensibilities and 
cultural values. This will provide a useful reference framework to guide their 
decision-making processes and plans as they set out to develop an 
encouraging and stimulating built environment aligned to community 
aspirations. 
 
Both forums followed the same structure and format, comprising four short 
exercises.  
 

• The first exercise sought to identify cultural icons, making reference 
to significant buildings/ structures in the area.  

• The second exercise focused on the capturing the impressions of the 
community about the existing town centre and the train station.  

• This was followed by a mapping exercise that asked participants to 
spot and locate the positive and negative aspects of the place.  

• The last part of the workshop focused on building up a design 
vocabulary that relates to local community values, through an image 
analysis exercise. 

 



Report on Residents Forum  – October 26 
 
Due to a low turnout at the Residents’ Forum and the presence of planning 
consultants and local planners from the Councils, it was decided to set up 
three tables representing each of these groups. The opportunity was availed 
to compare the similarities and/or gaps between the mindset of local 
community residents, professional planning/urban design consultants, and 
local government planners based in the area. 
 
Table 1 comprised of three local residents. Table 2 group comprised 
professionals, i.e. planning consultants with a professional interest in and/or 
familiarity with the area.  Meanwhile, Table 3 group was made up of local 
planners based in the area. We report on the findings from Table 1, using 
findings from the other two tables for reference where required.  
 
 
Exercise 1: Iconic Buildings/ Structures 
As a starting point for community consultation at the forums, Exercise 1 
sought to document community perceptions and values attached to objects 
relating to the local natural and built environment. It was aimed at identifying 
common descriptors of cultural identifiers to contribute towards developing 
a shared design vocabulary.  
 
This exercise was identical in content and application for both forums. 
 
Participants were asked to identify buildings/ structures that they feel are 
iconic to the area and briefly reflect on the reason for their selection. They 
were shown 24 images (with no individual captions) of elements of the built 
environment from within the Peppermint Grove and Cottesloe areas (The list 
of images is provided at the end of this section). Participants around each 
table were then asked to identify their preferences by picking out potentially 
iconic elements and discuss their significance among themselves. Facilitators 
encouraged them to come up with one agreed upon selection of five iconic 
buildings/ structures they believed were representative of or symbolic in the 
context of the place. Scribes recorded their reasons for inclusion of the 
selected items.  
 
 

Following is a list of the five images selected by the Table group 1 and the 
reasons they provided for their selection: 
 

Indiana Tea Rooms 

 

A good activity centre; valued in the community; associated with 

surf lifesaving and ‘sculptures by the sea’ art event; “It is the first 

thing you think about when someone says Cottesloe.” 

Cottesloe Pylon Famous/ iconic structure; holds cultural identity for the beach. 

Permanent sculpture by 

the sea 

This has been standing for 20 years; supporting local artists; 

good site for events; good accessibility to public transport.  

National Bank Building Holds importance and gives identity to the site; corner building 

that stands out in the area. 

Cottesloe Central The Grove is an access/ meeting point for school students. 

 
Three of the five selections have a strong relation to beach culture of Cottesloe. 
The other two selections include more utilitarian structures such as a 
shopping centre, a rather contemporary structure, and a bank building. Also, 
one of the reasons cited for choosing Indiana Tea Room was that it was a good 
activity centre. It appears that the significance of the elements of the built 
environment is strongly related to their function in addition to heritage value. 
 
There were two images that were selected by all Tables, suggesting that 
Indiana Tea Room and Cottesloe Pylon are widely considered to be iconic 
structures. Both relate to Cottesloe beach culture.  
 
It was interesting to note that both Tables 2 and 3 tended to select rather 
prominent buildings with heritage value in comparison to Table 1 that 
favoured functional utility as well. For example, Hotel Albion, a heritage 
building prominently situated on the Stirling Highway, was selected by both 
Table 2 and Table 3 groups but not Table 1. Similarly, Table 2 selected the 
Ocean Beach Hotel, while Table 3 selected Cottesloe Beach Hotel.  
 
It appears that for the residents and regular users, the significance of the 
elements of built environment is approached from a more utilitarian 
perspective compared to those who have lesser connection with the place. 



Exercise 2 
This exercise encouraged participants to focus on the existing Cottesloe 
activity centre and the train station. Participants were asked to describe their 
impressions of the town centre. They were prompted to think about how 
often they use the centre and why. They were also asked if they were aware of 
and/or participated in any community events held there. Additionally, their 
views on the Cottesloe train station were invited. 
 
 Interaction with the Place  
Group Table 1 members reported they used the town centre frequently and 
that it was seen as a “place to be” as there were many good cafes and 
restaurants there. Group Table 3 members said they frequented the area daily 
during the week and also visited the Boatshed market. However, they pointed 
out that they don’t frequent the area for recreation. Member of Group Table 2, 
meanwhile, saw the area’s strength in terms of its location with respect to the 
city and the train service.  
 
 Traffic Issues  
Group Table 1 deliberated on the issue of traffic congestion around the area. 
High volumes of traffic and too many car entries and exits make it very unsafe 
especially to cross the road. 
 
 Community Events  
Group Tables 1 and 3 reported there was a lack of community events being 
organized around the town centre. Interestingly though, Table 2 members 
thought otherwise.  
 
 Train Station Access  
Group Table 1 members’ views regarding the train station were surprisingly 
positive. They mentioned that the recently installed multi-language signage 
guiding people to the beach from the station was a good idea, as it was helpful 
for tourists. They also referred to some greening initiatives being currently 
undertaken around the rail track. They found the station had good 
accessibility and the trains were on time, but they complained about the 
absence of security officers at night. 
 
Meanwhile, both Tables 2 and 3 had a negative impression of the Cottesloe 
train station. They commented on the poor access to the station from the 

town centre despite the fact that it practically abuts the town centre, and its 
poor state of maintenance. Negative descriptors used around the Tables for 
the station besides “inaccessible” include “terrible”, “old”, “run down”,  
“rubbish”, “windy” and “lacking protection form the sun”. Facilities for the 
disabled to access trains was thought to be poor or minimal.  
 
The two areas of inconsistency that emerge when comparing the 
deliberations around each of the Table: events held around the town centre; 
and poor access to and state of the train station. While the former could be 
explained away by the possibility of participants accessing information from 
different sources, the latter part needs attention.    
 
It appears that for residents of the area, and especially for someone 
patronizing the train station, the train and its station is judged more by its 
utility than by appearance.  
 
 
 

 
 
 

 



Exercise 3.1 
This was the first part of a mapping exercise. Participants were provided large 
maps of the study area covering the Cottesloe Town Centre and its surrounds. 
The questions put to them were “Which are your favourite spots in the 
existing town centre?” and  “Which are the problem areas/spots?” 
 
Problem areas were differentiated into two types – those that were dangerous 
and those that caused discomfort, whether physically, visually or 
psychologically. The latter included any specific spots perceived as dirty, ugly 
or difficult to access. 
 
Participants around each table were encouraged to discuss and identify these 
locations on the map collectively as a group. They were asked to then explain 
why these spots/locations were identified and present any suggestions they 
had for improving the situation concerning the problem areas. 
. 
 Favourite Spots 
Table 1 listed many positives about the area in describing their favourite spots. 
These included some cafes that had good social relationship with the 
community and served as good meeting spots. They also pointed out some 
civic infrastructure such as signage, station ramps, pedestrian crossing, and 
wide footpaths. The ambience of Napoleon Street was also noted. The Library 
was also identified as a good meeting spot as well as collaborative space. It 
was noted that school students, especially boarders, valued the variety of food 
services available within the town centre. 

Cafés such as Caffissimo  good meeting spots. 

Napoleon St  good streetscape and tree coverage 

Leake St/ Stirling Hwy  only good pedestrian crossing within the site 

Good cycle infrastructure  wide footpath 

Station area Cottesloe beach signage, Good station accessibility/ 

infrastructure, e.g. ramps 

Jarrad St  safety 

Library  good meeting spot 

Centre in general Variety of food services within the site 

Table 2 picked out two positives, a high-end grocery store and Napoleon 
Street that felt safe due to one-way traffic and had an interactive streetscape 
with many cafes.  Table 3 appreciated the greenery and trees. They felt there 
was an expressed need for street trees. They also saw potential of activating 
the laneways in the centre. 
 
 Uncomfortable spots 
Table 1 referred to issues that matters related to poor design of the built 
environment, such as, poor footpath design, difficulty to cross across the rail 
line with pedestrians needing to walk around the whole platform to get on 
the other side. They also pointed out that the traffic light pause for pedestrian 
crossing is too short.  

Corner of Railway St footpath design 

Stone wall along the station hard to access the platform 

Stirling Hwy crossing at traffic lights too short to corss 

 
Tables 2 and 3 also focused on similar matters. Table 2 pointed out that people 
with physical disability could only access the station from the northern side 
of the station. Table 3 described the ugly structures/ elements of the built 
environment that served as eyesores and discouraged people from venturing 
out there.  
 
 Dangerous spots 
Table 1 named streets that were unsafe due to traffic and poor design and not 
pedestrian friendly. They also pointed out that the laneways off Napoleon 
Street felt lacking in security and so contributed to fear of walking in the night. 
This especially applied to school boarders frequenting the town centre. The 
area around the bar was also seen as best avoided at night as it presented a 
bad night scene with drunk people. One member pointed out that once you 
know the place, it is easy to get around avoiding the bad spots. However, it 
was agreed that “if you’re not familiar with the area, it’s quite dangerous”. 

Leake St not user/pedestrian friendly 

Alleyway on Napoleon St lacks security 

Albion bar area Avoid at night 



Both Tables 2 and 3 remained mostly focused on traffic related concerns. They 
referred to issues stemming from high volumes of traffic along Stirling 
Highway that cuts through the study area. Discussion around Table 3 
extended these discussions to include poor lighting and inaccessibility. They 
considered all crossings on Stirling Highway to be dangerous. Table 2 
discussed dangerous conditions around other streets in the area as well. 
 
The following maps show the results from the input from Table 1. The map on 
the left relates to Exercise 3.1, indicating their favourite spots (in green) and 
those that they consider as uncomfortable/problem (yellow) or dangerous 
(red) spots. The map to the right indicates the result of Table 1 from Exercise 
3.2, indicating the heart of the future town centre and its access.  
 

  
 
 
 
 
 
 
 
 

Exercise 3.2 
This part of the exercise asked participants to consider what they would see 
as the ‘heart’ of the future Cottesloe Town Centre, i.e. Cotts Village. 
 
Participants were asked to envision the future Activity Centre (Cotts Village) 
and suggest where the main community gathering/event space at Cotts 
Village should be located. In discussion with their group, they were asked to 
locate such a place on the map. 
 
They were also asked to consider where they would propose the main and 
secondary approaches to Cotts Village.  
 
The Heart: All Table groups were unanimous in suggesting that the heart of 
the future Cotts Village should be Napoleon Street. It was generally contended 
Napoleon Street currently was and should remain the main attractor.  
 
Main Access: Table 1 group suggested that the main access or entrance should 
be from Stirling Highway. The one-way traffic flow on Napoleon Street should 
be maintained and pedestrian access emphasised.  
 
Secondary Access: As secondary access, they proposed a ramp to the train 
station across Rail Street at the end of Napoleon Street – for enhanced 
connectivity with the station.  
They suggested a secondary service access through the Boatshed for traders.  
They suggested redeveloping the laneways with better lighting and safety 
design for pedestrian access.  
 
Note: Tables 2 and 3 comprised specialists and professionals so their inputs 
are not presented here. 
 
 
 
 
 
 
 
 
 



Exercise 4 (Image Exercise) 
The purpose of this exercise was to serve as a first step towards establishing 
a design vocabulary that could be used by professional planners and urban 
design specialist to define the ‘designscape’ for the area. 
 
In this exercise, participants were shown twelve sets of images. Each set 
comprised four different images/designs of a certain type of element related 
to built design. Participants were asked to decide which image they liked the 
best out of the four images on each slide. They were informed that the 
purpose of the exercise was to assess their initial reaction to images depicting 
various designs of certain items. They were thus asked to pick their preferred 
image, noting down their first reaction.  
 
All twelve sets of images were shown again and participants across the floor 
were asked to identify their preferences for each set and explain why they 
chose it. Discussion among participants across the floor was encouraged. 
Scribes noted down the phrases used by participants to describe the images. 
This exercise thus yielded an initial list of phrases to build up a design 
vocabulary and an insight into the aesthetic sensibilities of the community. 
 
This is a common exercise conducted in both forums, and the results will be 
reported at the end of the Business Forum’s report section. 
 
 
 
 

     
 

Report on Local Businesses Forum – October 29 
 
There were three tables in this forum, each consisting of a couple of local 
business owners.  
 
 
Exercise 1 Iconic Structure 
Again in this forum, each table was shown 24 images of structures from the 
area, to select 5 structures that they consider iconic to the area. Each table 
had to come to consensus for the final selection.  Some Table groups took 
longer to come to consensual decision making than others. This exercise 
served as a warming up towards consensus building within the group..  

 

Table 1 

The Pylon It is in every travelogue - Front page of posers 

Has local relevance for those who use Cottesloe beach. 

Has a strong connection with the community – community 

focused. 

Town Hall and War 

Memorial  

Amazing use of land” The history of the site has relation to the 

gold rush. 

The civic centre has a romantic relationship with the community 

Surf Club 

 

The beach, everyone thinks about Cottesloe beach 

It is a brand of Cottesloe 

National Australia 

Bank 

 

Prominent to the street.  

Announces the start of the shopping street.  

Has stayed whilst Napoleon Street has evolved over time. 

Editeur 

(added to the list) 

Lots of local history – heritage building  

Used to be the first municipality building and it predates the shire 

Provides big open space 

Long history with previous families and old uses. 



Table 2 

Indiana Tea Rooms Feels Iconic to Cottelsoe Beach 

Historical 

Pylon 

 

Feels Iconic to Cottelsoe Beach 

Historical 

Albion Hotel Historical element  

Staging post between Fremantle and the City 

Town Hall and War Memorial  Council Building  

Vans Café 

(added to the list) 

Location/Name/ History 

Restaurant/Existing Business Site 

 

Table 3 

Indiana Tea Rooms Heritage / Aesthetics 

Cottesloe Central A brand for tourism/ Heritage / Aesthetics 

Cottesloe Primary School Heritage / Aesthetics 

Cottesloe Old Fire Station Heritage / Aesthetics 

Town Hall and War Memorial  Heritage / Aesthetics 

 
All three Tables chose the Town Hall and War Memorial. It is a heritage 
structure built in 1897.  Two groups selected Indiana Tea Rooms (Tables 2 
and 3) and the Pylon (Tables 1 and 3).  
 
The choices are quite similar to that of the Residents’ forum that also chose 
Indiana Tea Rooms and the Cottesloe Pylon. Residents also chose the National 
Bank building (like T1) and Cottesloe Central (like T3). 
 
The commonalities found among the preferences suggest that many shared 
cultural identifiers exist in the area. These need to be properly catalogued and 
considered in any development plans for future. 
 

Exercise 2 
This exercise was partly modified from the one used in the Residents Forum.  
This  exercise also encouraged participants to describe their impressions of 
the existing Cottesloe activity centre and the train station. The participants 
represented local business owners and so they were asked whether thy found 
the centre to be busy enough and how they found the atmosphere there. They 
were also asked if they were aware of and/or participated in any community 
events held there. Additionally, their views on the Cottesloe train station were 
invited. 
 
State of Business - When asked if the centre was busy, the answer across the 
Table groups was negative. Participants complained there was almost no 
activity in some parts of the day time and that the centre was closed on 
Sundays.  
 
Atmosphere – Participants complained that the centre lacks atmosphere.  
They believed it was due to the area being dormant. Most of the issues 
discussed came down to the public domain.  
 
Despite complaining about the lack of business activity and poor state of the 
public domain, there were some positive characteristics that were commonly 
acknowledged, such as: 
- Relaxed Feeling  
- Family owned Businesses  
- Business marketed towards 35-60 year olds  
- Vans Cafe  > Destination for Local people and others  
 
Public Domain  - The following issues related to the Public Domain were 
pointed by the Table groups: 

• Dirty footpaths 
• Lack of streetscape softness   
• Poor condition of footpaths 
• Lack of shade 
• Poorly looked after vegetation 
• Signage is poor and does not suit the market of the area. 
• Lacking shade in crosswalk areas. 
• Parking on Napoleon street limits pedestrian access 
• “Planting is disgusting” 



• Quality of structures is cheap and nasty and not designed for the 
people. 

• More work is needed on Cottesloe Central and post office area. More 
public gardens and shading needed.  

• Quality/Look of the Street – “Tired” 
• Area behind Boatshed Markets is dirty and smelly.  

 
Accessibility and Movement -  

• Public Transport is used often and is accessed from Napoleon Street.  
• Walking and driving is the most used modes of transport 
• The shared cycling paths are a bad idea and causes hazards 
• Paths are too narrow 
• Not safe for pedestrians 

 
Community Events -  

• Cottesloe village events – Holiday programs for kids, major events are 
also hosted such as Melbourne Cup. 

• Events occur along Napolean Street. Women ran Napolean Street 
festival that has 150 000 people attend  

It was generally felt that these events need to be held more often. More 
importantly, it was felt that they need to attract more people than just the 
residents to the area. 
 
Train Station - Comments on the Train Station were almost totally negative, 
including the following: 

• “I was shocked at the quality of the railway station” 
• “Unattractive and ugly”. 
• No character – “Nothing to say Cottesloe” 
• Lack of shading 
• “Nothing to entice you to think of Cottesloe” (need better signage) 
• “No interaction with the beach or the town centre”.  

 
Participants believed that the train station has a high potential, it does not go 
beyond its purpose as a utility of transport.  It was felt that the station could 
play a major role in revitalizing the cenre if it were integrated within the 
activity centre.  It was also mentioned that there was a need for more 
signage. 

After Hours Activity -  
There was a heavy discussion about the lack of bars and nightlife in the area. 
Participants stressed there was a lot of opportunity for bars in the site due to 
a lot of mature people in the site.  
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 



Exercise 3.1 
This part of a mapping exercise was run identically as for the Residents Forum. 
Participants were provided large maps of the study area covering the 
Cottesloe Town Centre and its surrounds. The questions put to them were 
“Which are your favourite spots in the existing town centre?” and  “Which 
are the problem areas/spots?” Maps on the right show the result of this 
exercise from each table and that of all tables combined. 
 
Problem areas were differentiated into two types – those that were dangerous 
and those that caused discomfort, whether physically, visually or 
psychologically. The latter included any specific spots perceived as dirty, ugly 
or difficult to access. 
. 
Favourite Spots 
The following favourite local spots were identified by participants: 

• Vans Coffee Shop (Historical significance)  
• Napoleon Street: 
• “has its charms” 
• Trees soften the site, organised streetscape and scale with heritage.  
• Useful access to the train station 
• Editeur building: integrating with other buildings in the area 
• Albion: Good relationship with surrounding and it a good anchor. 
• Vans Restaurant, Napoleon Street, Boatshed, Lamont. 
• Cottesloe Central 
• Laneway Art 
• Cafe  

 
Uncomfortable Spots: 
There was along list of uncomfortable spots identified by participants at each 
table: 

• Chaplan lane 
o Needs redevelopment to provide better access  
o Is not living to its full potential. 

• Leake street 
o Bad traffic and creates an unsafe and uneasy environment 

• Stirling/Chaplan 
o Smelly due to restaurants  

 

Map exercises (3.1) 
 

  

 
 



 
o Need better waste management 
o Need for unity/continuity. There is commercial industries 

together (Unfortunately)  
• Traffic lights throughout the area: 

o Inconsistent  
o Rushed 
o Does not hold up to the high-end market the area is 

• Train station 
o UGLY 

• Clapan Lane.  
o Smells  Dirty  

• No Public Toilet in the site 
• Bins at the back of the Boatshed 
• De Nardi Lane- unpleasant bins - laneways of poor quality 
• Vacant land bottom left of area, near vet (eyesore) 

 
Dangerous Spots: 

• Jarrad/Railway intersection  
o a nightmare due to poor traffic management and poor 

pedestrian flow management  
o bike path, cars, pedestrians - intersection causing collisions. 

• Footpaths on Stirling Hwy  
o too narrow to walk along it 

• Stirling Highway and Jarrad St  
o Poor traffic management.  

• Stirling/Napoleon: 
o Poor traffic management 
o Not enough time to cross 

• Crossing from Cottesloe Central to The Grove Library (Leake Street) 
 
There was wide consensus found among all Table groups on all the 
uncomfortable and dangerous spots in the area. 
 
 
 
 

Exercise 3.2 
This part of the mapping exercise was different in content to the 
corresponding exercise used in the Residents Forum.  
 
Participants were asked to envision the future Activity Centre (Cotts Village) 
and suggest where the ‘heart’ or the main community gathering/event space 
at Cotts Village should be located. In discussion with their group, they were 
asked to locate such a place on the map. Participants were allowed to choose 
either one or two locations for the ‘heart’ of the Cotts Village. 
 
They were also asked to consider the future scenario where Cotts Village they 
envision was a reality. In that scenario, they were asked to indicate the ideal 
spot where they would propose to locate their own business. 
 
The idea was to identify the locational preference for businesses in the area 
in the future. 
 
 The Heart:  
All Table groups were unanimous in suggesting that the heart of the future 
Cotts Village should be Napoleon Street. However Cottesloe Central was 
nominated by two Table groups as another heart of the Cotts Village. Station 
Street was also nominated as a potential heart. 
 
It was generally contended Napoleon Street currently was and should remain 
the main attractor. However, it was noted that careful planning of the station 
and Napoleon Street environs was needed to better integrated to create a 
great urban environment. 
 
Cottesloe Central was envisioned to be developed as a ‘green island along 
Stirling Highway’. It was also seen a potential heart for indoor events. In 
relation to this, Station Street was seen as the potential heart for staging street 
and outdoor events. 
 
 Ideal Location:  
Participants discussed many possibilities of potential ideal locations for their 
businesses. These locations were identified on the maps. 
 
Discussions around Tables revealed that while many saw Napoleon Street as 



the ideal location for their business within the future Cotts Village, they tied 
it to a prerequisite of a total concept redesign. Yet they also insisted that 
Napoleon Street itself should be left as it is.  Similarly, if Cottesloe Central 
were to be redeveloped with open space and culture then it would be a good 
location to have their business there. 
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Exercise 4 (Image Exercise) 
This exercise was identical in its content and application in both the Residents 
and the Loacl Businesses Forums. 
 
The purpose of this exercise was to serve as a first step towards establishing 
a design vocabulary that could be used by professional planners and urban 
design specialist to define the ‘designscape’ for the area. 
 
In this exercise, participants were shown twelve sets of images. Each set 
comprised four different images/designs of a certain type of element related 
to built design. Participants were asked to decide which image they liked the 
best out of the four images on each slide. They were informed that the 
purpose of the exercise was to assess their initial reaction to images depicting 
various designs of certain items. They were thus asked to pick their preferred 
image, noting down their first reaction.  
 
All twelve sets of images were shown again and participants across the floor 
were asked to identify their preferences for each set and explain why they 
chose it. Discussion among participants across the floor was encouraged. 
Scribes noted down the phrases used by participants to describe the images. 
This exercise thus yielded an initial list of phrases to build up a design 
vocabulary and an insight into the aesthetic sensibilities of the community. 
 
While explaining their preferred images of various objects, participants 
employed certain descriptors to carry/convey their emotions. The findings 
from both forums have been combined and presented here as a consolidated 
list of design vocabulary, reproduced in the following table t: 
 
 
 
 
 
 
 
 
 
 
 

 Residents Forum Businesses Forum 

Pavement calming and neutral; something out 

of the ordinary; certain spots to 

add difference. 

Jumpy 

soft; relaxing; elegant; mixed 

materials; basic; alluring; simple; 

simple, to allow other things to be 

prominent 

Overhead 

Bridge 

modern; open; green; simple; 

classy; minimalistic; sleek  

openness and simplicity; no grill 

barriers; curve; openness; simple 

Big 

shopping 

mall 

 

good green space; good integration 

with other businesses; round; 

retains heritage; green; light; 

shape; unique. 

‘very in your face’ 

exciting; modern; pedestrian flow; 

user friendly; allowing more 

vegetation; integrating vegetation; 

exciting; modern; soft; raised; 

arcade 

Interior of 

shopping 

mall 

 

casual and inviting; green; no roof = 

more open; 

too dark; “looks like a train station” 

 

mix of classical and contemporary; 

wise open space plaza with good 

social ideologies; social 

environment; positive heritage; 

social; mix of classical and 

contemporary; wide; open 

Small 

shopping 

centre 

engages with the street; 

streetscape; nice building  

 

vegetation; broad access; 

traditional landscape; main strip; 

works for Australia; open 

Shopping 

street 

good interaction with surrounds; 

no traffic = safe; pedestrian 

orientated; trees; open; welcoming; 

human scale; character; calming 

Movement; vegetation friendly; 

plantings; scale; good exposure to 

space 

Shopping green surfacing; efficient use of user friendly; gives warmer feel; 



car park space; space to maneuver ambience; warmer than high rise; 

user friendly beautification 

‘parking never a joy’ 

Café 

 

rustic; alfresco dinning 

 

relaxing; friendly; inviting; reflective 

of trees; approachable; user 

friendly; cosy; alfresco dining; 

street interaction 

Town house lighter; private variation; flexibility 

Apartment 

 

 vegetation; open to the street; 

pedestrian access; verge; trees; 

mixed use; articulation of height 

and scale; open space; variation 

More 

apartment  

 

futuristic; different; incorporation 

of old and new 

Interesting; strong design 

elements; least impact on local 

area; design element; open and 

close. 

Top floor  

 

casual space; “everyone can enjoy 

the view”;  public accessibility 

creating an excuse to visit the place 

without forking out money; 

bringing people into the district 

from surrounding or outer suburbs; 

a meeting spot; fine dining; gives a 

reason to come to the area 

Note: Red fonts indicate the negative descriptors 
 
 
 
 
 

Images used in Exercise 1 

1. Grove Library 
2. Cottesloe Central 
3. Albion Hotel  
4. Napoleon Street 
5. Cottesloe Village 
6. Cottesloe Village 
7. Sproules Coffee Palace  
8. National Bank 
9. Cottesloe Station   
10. Town Hall and War Memorial  
11. Cottesloe Beach Hotel 
12. Ocean Beach Hotel 

13. Old Flour Mill  
14. Indiana Tea Rooms 
15. Surf Club 
16. Pylon 
17. A permanent ‘Sculpture by the Sea’ 
18. Arch Monument/Mosaic 
19. Cottesloe Old Fire Station 
20. Freshwaters 
21. Royal Fresh Water Bay Yacht Club 
22. St Mary Church Cottesloe 
23. Cottesloe Primary School 
24. Columba Presbyterian Church 
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Section Six 

 

CONCLUDING COMMENTS 

 

 
This study has generated useful background information about the values of 
the community that evolved over time as the community interacted with its 
natural and built environment, in this case the Cottesloe town centre and its 
surrounds.  
 
Involving local businesses in the research, in addition to the local residents, 
has helped ensure that the major stakeholders’ voices are heard in 
assessment and future planning for the future Cottesloe town centre, the 
‘Cotts Village’. It also helps to ensure any similarities/ dissimilarities in 
current concerns and future aspirations for the town centre are captured. 
Similarly, it serves to build a design vocabulary based on aesthetic 
preferences relating to the built environment that could be commonly 
understood and shared across stakeholders.  
 
At the outset, it is important to consider that the study area represents a well 
off and established settlement, with a high sense of community and identity. 
The town centre serving the area is located in proximity to the ocean on one 
side and the river on the other, and abuts a highway as well as a train line. 
While its proximity to natural features allows the town centre to benefit from 
a clientele drawn from a community enjoying the beach culture and 
associated lifestyle, it fails to benefit from its direct access to the highway and 
the railway line, despite the train station located next to it. In reality, the 
centre seems to not only fail to take advantage of the transport services, but 
suffer from them. The high volume traffic along the Stirling Highway and 
other major roads cut through the community, dividing it into poorly 
accessible segments. The train station meanwhile remains underutilised, its 
surrounds represent an eyesore, while the rail line disrupts movement within 
the area. 
 

The predominant issues that appeared during this initial stage of community 
research relates to traffic and parking concerns. These emerged through the 
findings of both surveys and both community forums. Almost all perceived 
dangerous spots that the workshops identified are directly related to traffic 
related issues. Lack of parking is cited as not only by residents but more so by 
local business who believe it discourages patrons from frequenting the town 
centre. 
 
Following closely the above issues is the discontent among the community, 
especially among business owners, about the prevalent state of disrepair. 
There is a strong feeling that the area needs to be revitalised with the 
community using words like ‘tired’, ‘out-dated’ etc. to describe elements of the 
existing built environment. A long list of issues with the public domain is 
pointed to. Yet, this must be seen together with the fact that whether you 
listen to the residents or local businesses, there is a great deal of pride and 
affection for what the town centre does offer. Some of the words most 
frequently used to describe the town centre’s characteristics are ‘village feel’, 
‘human scale’, friendly, and relaxed. These are qualities that combine to create 
an ambience that is extremely rare to find and practically impossible to 
recreate.  
 
The area is full of heritage, and there are many iconic structures that serve as 
cultural signifiers and strong reminders of identity and a sense of place. 
However, distinction needs to be made between keeping the good things and 
leaving them as they are – the former requires vigilant maintenance and 
regular updating, while the latter could allow neglect causing decline in 
quality. If left to deteriorate or get out dated, the town centre may or may not 
impede the pursuit of our desired lifestyle, but it will certainly deprive the 
future generation the opportunity to enjoy the ambience we so cherish. 



Already, as our research reveals, local businesses are expressing concern 
about the lack of activity and variety of shops and services in the centre. 
 
While trees and greenery are widely appreciated by the community, some 
survey respondents expressed fear of losing them. Some areas are described 
as barren, especially areas surrounding the train station. Similarly, while the 
little lane ways off Napoleon Street are romanticised by many, they are 
perceived by some as scary. There is an urgent need to upgrade facilities and 
the public domain to turn things around. The traffic needs to be calmed, 
parking issues resolved, the laneways spruced up and lighted, the train 
station firmly integrated into the centre, and the beach connected.   
 
While a long list of urgent tasks to improve the general built environment can 
be drawn up from the findings of this research, any upgrades of town centre 
need to be thought out in relation to plans for the future growth of the LGA. 
Any call for further development in the area will inevitably draw a variety of 
responses, as there are many opinions regarding this issue as there are many 
interests. However, the question about the future of the town centre needs to 
be raised and properly deliberated upon. All stakeholders need to be brought 
together to discuss the pros and cons of various strategies in realistic and 
unemotional terms. They need to be encouraged to work collaboratively 
towards a shared vision of the future Cotts Village. 




